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QUIZ ANSWERS:
What do you know about

MEDIA?

What percentage of all the news you
read every day comes from the three

major international press agencies:
Associated Press (AP), Reuters and
Agence France-Presse (AFP)?

ANSWER: 80—85%

Leading media research institutes estimate that around 80%
to 85% (70 to 90%) of all news content—whether text, pho-
tos, videos, or multimedia—that we consume daily in main-
stream media originates from the three major international
news agencies: Associated Press (AP), Reuters, and Agence
France-Presse (AFP). These agencies play a pivotal role in
providing raw news content, which is then republished by
various media outlets around the world, sometimes with
minimal alterations. This dominance highlights their signifi-
cant influence on the global news landscape, as they are the
primary source for the majority of news stories.

[E}7-[E - reutersinstitute.politics.ox.ac.uk/our-

}% research/news-agencies-and-social-media-
=] relationship-future

How many of the 26 regional news-

papers in Poland are owned by
the 49.9% state-owned oil company
ORLEN?

PKN Orlen, the Polish state-run oil company, owns a substan-
tial portion of Poland's media landscape. In 2020, Orlen ac-
quired Polska Press, one of the largest media groups in the
country, bringing 20 regional newspapers, 120 local weekly
magazines, and around 500 online portals under its control.
The purchase has raised significant concerns about media
independence and the concentration of media ownership
in Poland, particularly given the government's influence
over Orlen. In addition to Polska Press, Orlen also holds a
controlling stake in the media agency Sigma Bis and has in-
vested in the press distribution company Ruch, further ex-
panding its media presence. This makes Orlen a major player
in the Polish media market, with significant reach and influ-
ence over the content consumed by millions of Poles.

E¥-E - www.ecpmf.eu/poland-media-capture-fears-
confirmed-in-new-report-examining-pkn-orlen-
O takeover-of-polska-press

By what percentage has the news
media industry’'s revenue from
advertising declined in the last

20 years due to the rise of social
media platforms?

ANSWER:

United States: 80%, European
Union: 60%, Germany: over 50%

This decline in advertising revenue across all these regions
highlights the broader challenges faced by traditional media
in the digital age. Despite growth in digital advertising, the
revenue generated often fails to compensate for the losses
from traditional sources, resulting in financial strain and the
closure or downsizing of many media outlets.

ErF-E - www.pewresearch.org/topic/news-habits-
i media/news-media-trends/state-of-the-news-
[w] media-project
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What has been the percentage reduc-
tion in staff at U.S. newspapers over

the past 15 years?

ANSWER: More than 70%

Total newspaper employment in the U.S. has plummeted
by more than 70% in the past 15 years, with the number of
newsroom journalists dropping more than 50%, from 75,000
to less than 32,000 by 2022.

[E5-[E] - localnewsinitiative.northwestern.edu/
projects/state-of-local-news/explore/#/
[E]*%a localnewslandscape

Waves of redundancies continued in 2023 and 2024, with
roughly 2,700 layoffs tracked in 2023, prompting media ob-
servers to warn of an impending "extinction-level event" for
journalism.

EP-E - www.newyorker.com/news/the-weekend-
T‘% essay/is-the-media-prepared-for-an-
[EM*=s extinction-level-event

The start of the 2024 presidential election year has also
been described as a "brutal start for the new industry”, as
mass layoffs devastate publishers, raising questions about
the future of journalism.

OE:AD)

- edition.cnn.com/2024/01/25/media/news-
=] industry-future/index.html

- styli.medium.com/news-industry-meltdown-
market-failure-or-creative-destruction-
6e77e334+317

How many more SLAPP cases
(Strategic Lawsuits Against Public
Participation) did the Coalition against
SLAPPS in Europe (CASE) register in
2023 compared to 2022?

SLAPPs are legal actions typically initiated by
powerful entities, such as businesses or politi-
cians, to intimidate and silence critics, especially
journalists and media outlets, by burdening
them with costly and lengthy legal defenses until
they abandon their criticism or opposition.

ANSWER: +44%

In 2023, the Coalition against SLAPPs in Europe (CASE) re-
corded over 820 SLAPP cases (Strategic Lawsuits Against
Public Participation), a sharp increase from the 570 cases
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reported in 2022. This trend reflects a growing threat to
freedom of expression and public discourse across Eu-
rope. Most of these lawsuits are based on national defama-
tion laws or similar provisions and primarily target journal-
ists, activists, and NGOs. The number of unreported cases
is probably higher, says Uwe Kruger from the Institute of
Communication and Media Studies at Leipzig Universi-
ty. “The legalisation of journalism has been increasing for
more than ten years. For example, it has become increas-
ingly commonplace for political television programmes
to receive press law warning letters from well-known law
firms during their research.”

o4O - www.the-case.eu/wp-content/
. uploads/2023/08/20230703-CASE-UPDATE-

oL REPORT-2023-1.pdf

E¥E - www.uni-leipzig.de/newsdetail/artikel/studie-
"Ha# einschuechterungsklagen-bedrohen-presse-
[E=*=3d£ und-wissenschaftsfreiheit-2024-02-22

How many newsroom staffers are
already using generative Al for journal-
istic content production despite ethi-
cal concerns?

ANSWER: Nearly 70%

According to the April 2024 study by Nicholas Diakopoulos,
Hannes Cools, Charlotte Li, Natali Helberger, Ernest Kung,
Aimee Rinehart, “Generative Al in Journalism: The Evolution
of Newswork and Ethics in a Generative Information Ecosys-
tem’, nearly 70% of newsroom staffers surveyed by the As-
sociated Press report using generative Al to create content
(text), despite ethical concerns. Only 21.5% say they are us-
ing it for information gathering & sensemaking, and just 7.7%
utilize it for working with data.

OE=H0)
E-‘

- DOI:10.13140/RG.2.2.31540.05765
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What percentage of people in Germany
believe they can trust most of the

news most of the time?
ANSWER: 43%

The Oxford Reuters Institute's Digital News Report 2024 re-
veals the lowest level of trust in news since the question
was first included in the study in 2015—a 20% decline.

oEAD

- reutersinstitute.politics.ox.ac.uk/digital-

ES
E!-_-_.‘! news-report/2024

What percentage of people still go to
hews media websites for news?

ANSWER: 22%

According to the 2023 Digital News Report from the Ox-
ford Reuters Institute, the majority of people consume
most of their news as videos on online and video plat-
forms (72%). Across markets, only 22% of respondents
now say they prefer to start their news journeys on a
news website or app—a decline of 10 percentage points
since 2018. The shrinking numbers are causing publishers
and news media increasing financial difficulties due to re-
duced advertising revenues.

- reutersinstitute.politics.ox.ac.uk/digital-
news-report/2023/dnr-executive-summary

How many people think that having
stories selected by an algorithm
based on their previous consumption
is a good way to receive news?

ANSWER: 30%

Based on the results of the 2023 Digital News Report by
the Oxford Reuters Institute, much of the public is skeptical
about the algorithms used to curate content on search en-
gines, social media, and other platforms. Less than a third
(30%) consider it a good approach to have news stories se-
lected based on their previous consumption, 6 percentage
points lower than in 2016. Despite this, on average, users
still slightly prefer news selected this way to that chosen by
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editors or journalists (27%), suggesting that worries about
algorithms are part of a wider concern about news and how
it is selected.

55
Ir = _&':.-E - reutersinstitute.politics.ox.ac.uk/digital-
s news-report/2023/dnr-executive-summary

In the U.S., who garners more atten-

tion—mainstream news brands
or alternative voices from political
influencers or politicians?

ANSWER:

42% of Americans say they pay
attention to mainstream news
brands. 58% of Americans cite other
accounts including alternative
media, influencers, politicians.

In the U.S, the most frequently mentioned news brands are
CNN, Fox News, MSNBC, ABC News, and the New York Times.
According to the Digital News Report 2024, the biggest news
brand, CNN (62.7 million followers on X; CNN Politics 4.5 mil-
lion on X*), was mentioned five times more than the most
referenced individual account (Tucker Carlson with 13.6 mil-
lion followers on X*). Influential figures making political com-
mentary, such as Elon Musk, who regularly discusses topics
like free speech, Al, and the shortcomings of mainstream
media to his 194.6 million followers on X, have up to 14 times
more followers than some news accounts.

(*Figures updated by the editorial team in August 2024)
|E|!'1-"1E| - reutersinstitute.politics.ox.ac.uk/digital-
=1

F-ﬁ"-:- news-report/2024/rise-alternative-voices-and-
ELHE..‘. news-influencers-social-and-video-networks
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Our magazine contains links to external third-party websites
over whose content we have no influence. All links have been
checked for up-to-dateness (as of 24 September 2024).

We always endeavour to provide complete picture and
source references. Where available, all content is labelled
with the name of the author or rights holder. If authors or
rights holders have not been named, please notify us at
wittenlab-magazin®@uni-wh.de.

WITTEN/HERDECKE UNIVERSITY

For 40 years, Witten/Herdecke University has been offering
young talents degree programmes with a promising future in
the fields of management, economics, politics, society, psy-
chology, nursing, medicine and dentistry. Our mission is to
actively shape the social, ecological and economic changes
of our society—in a sustainable and just way. This is what we
learn, research and work for. The same applies to our unique
study concept, which, in addition to exemplary degree pro-
grammes, includes the Studium fundamentale, individual
supervision at eye level and opportunities to try things out.

WITTEN LAB ZUKUNFTSLABOR STUDIUM FUNDAMENTALE
The Studium fundamentale courses at WittenLab aim to pro-
vide students with competencies that go beyond specialised
knowledge in their fields. Through interdisciplinary seminars
and lecture series, students from various degree programmes
come together to engage with content from other disciplines.
This approach helps them broaden their knowledge, develop
new perspectives, and understand the limits of their own dis-
ciplines. This dynamic environment not only promotes aca-
demic excellence but also encourages critical thinking, ethical
reflection, and cultural awareness.

Witten/Herdecke University offers the ideal environment for
both professional and personal growth, fostering the holis-
tic development that equips our students for the future. At
UW/H, we grow together!

- uni-wh.de

niyversitat | Zukunftslabor
Witten/Herdecke Studium fundamentale

Lf'\ WittenLab.
u



